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https://www.ivar.org.uk/research-report/value-of-small/
https://www.ivar.org.uk/our-research/duty-to-care/
https://44rt9812j4v61zr1k83d0x5g-wpengine.netdna-ssl.com/wp-content/uploads/2019/02/CharityDigitalSpectrum2019-eBookv1.pdf
https://44rt9812j4v61zr1k83d0x5g-wpengine.netdna-ssl.com/wp-content/uploads/2019/02/CharityDigitalSpectrum2019-eBookv1.pdf
https://nfpsynergy.net/blog/no-charity-digital-revolution
https://nfpsynergy.net/blog/no-charity-digital-revolution
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A graph to show the number of full-time staff the 
responding organisations have (n = 72)
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https://medium.com/@cassierobinson/what-were-learning-about-how-the-sector-understands-digital-2ef0a07c2a68
https://docs.google.com/presentation/d/1go_tKiJhEH3fE-Pa3qQR2LlV-M0WnFV4Ual7gHhAR8A/edit#slide=id.g4ca37d3d05_0_120
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https://en.wikipedia.org/wiki/Diffusion_of_innovations
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A graph to show respondents' level of agreement with three 
statements relating to the benefits of technology to their 

organisations
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https://digitalcharities.org/
http://fairsay.com/networks/ecampaigning-forum
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A chart to show what respondents found unhelpul 
regarding the information/advice they sought (n = 

60)
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A chart to show the percentage of respondents 
who said that the following terms are unfamiliar to 

them in relation to tech (n = 72)
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regarding the information/advice they sought (n = 62)
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https://doit.life/charity-digital-code
http://betterdigital.services/
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https://doit.life/charity-digital-code
https://doit.life/charity-digital-code
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